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	Pitch Deck Review: Mipango

	Section
	Review Comment
	Score
	Action Plans

	Design


	The design is appealing.
	5/10
	

	Vision


	The vision was outlined was bold enough to attract attention from startup investors. 
	6/10
	To add your vision to the cover page.

	Problem


	The problems are clearly stated. They can be further improved to emphasise on the actual pain points and to highlight how the problems are being solved presently.

	6/10
	Emphasize clearly the pain points and demonstrate how the problems are being solved currently.

	Solution


	The solution was highlighted however there is a lack of explanation on how the solution is different from the present offerings. For instance how is it better than Zazu, Vault22
	5/10
	Highlight differentiated solutions.

	Product


	It seems in Play Store link isn’t working, to test the product with our android devices which has 85%+ market share in Africa. 
	n/a
	Provide a valid link 

	Why Now


	We didn’t find the justification of why now and any supporting figures and trends as evidence for seizing the opportunity.
	0/10
	Provide support figures and trends for why now. 

	Market Size


	There was a highlight of SOM and SAM quantification however there was no evidence of both secondary, i.e. online reference for the data and primary market research 
	6/10
	Cite your sources for the research as footnotes on that slide

	Competition


	The highlighted are not direct competitors. Highlight direct competitors such as Zazu, Piggyvest and provide evidence of competitive edge against the direct competitors, we need to visualise how you will stand against competition.
	1/10
	To list direct competitors and draft a competitor map ‘XY Graph’

	Go To Market


	The Go To Market was merely stated. There is need to include a
detailed GTM plan, explicitly outlining the customer acquisition
approach and the associated costs.
Social media handles are unavailable
	2/10
	To outline your GTM in relation to
how it will transition into a target
market share for the SOM.

	Revenue Model

	The revenue model was clearly stated, yet to be tested
	5/10
	Provide financial projections

	Traction


	Concerns on converting highlighted traction into topline  
	0/10
	

	Funds & Pricing 

	The ask terms were highlighted however this is beyond our love money 
	4/10
	Check investors with larger checks who are investing in your sector and region 

	Road Map


	There is no clear roadmap provided
	0/10
	

	Team


	The team seems to be balanced, experienced and capable. 
	n/a
	

	Appendix 
	
	
	

	 i. Market Size
	No justification for SOM, SAM and TAM
	n/a
	Attach justification for market size

	ii. Financial 
	No attached financials
	n/a
	Attach comprehensive financials
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